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Bill C-6 = PIPA, the draft Privacy Legislation

Sheila Sisson, PCCT Editor

Subsequent article by Daintry Springer, President of IAB Canada

fter perusing the PCCT

members' board, Yahoo!
Groups, listening to conversation at
various General meetings and
SIG's, and noting articles
submitted to past issues of
read.me, it is quite apparent that
the PCCT members are very
concerned with the topic of
“Privacy” and how it relates to
them in the online community. If we
register for a “free newsletter,”
make a purchase on-line, or even
pay our bills using the various on-
line banking tools, is our personal
information safe? There has been
much mention in recent press
regarding the draft Privacy

Legislation, Bill C-6.

approached Daintry Springer,
President of the Internet
Advertising Bureau of Canada and
asked her if she had any insight on
this popular and concerning issue
and if she could clarify for all of our
readers, what is Bill C-6 and the
potential implications to us as
individuals and to those of us who
own our own business.

his issue is of such great
importance and concern that |
decided, this one time, to break
with our custom of only publishing
articles by PCCT members. To

avoid any confusion | asked Daintry
to outline Bill C-6 in an article to our
readers and published it verbatim.
She graciously agreed.

he following article outlines

what Bill C-6 is, the Basics of
PIPA, covering areas from
Accountability and Safeguards, to
Challenging Compliance. She also
covers in detail the Compliance
Plan. I'm sure that once you read
this article, you will have a better
understanding of Bill C-6 and how it
affects you.

Read Bill C-6, a draft... Page 4

Computer Fest Fall 2002 is back!

Computer Fest Fall 2002
Automotive Building, Exhibition Place

September 27 - 29, 2002
Friday 10am-9pm, Saturday & Sunday 10am-6pm

This season’s show features over 100 Exhibitors, free seminars by
Authorities, Free Advice Table, Techno Xtreme Game Demos, PC Games Arcade by Ultinet, a Home
Electronics Super Sale and our very own PCCT booth. Drop by and say hello!

The first 400 visitors to the Computer Fest show each day will receive Free PC Software. Visit the
Ultinet booth for a chance to win an AMD XP Multimedia System.

$9 Individual $12 Weekend $21 Family $5 Senior
Children 10 and under are admitted free.

For more information and to get a coupon worth $3 off admission visit
http://www.computerfest.ca/index.html

**NEW LOCATION** for the PCCT General
Meetings starting Sept 17, 2002!

Il future PCCT General Meetings starting September 17, 2002, will be held at the Beth Torah Synagogue - 47
Glenbrook Avenue in Toronto. See the back page for a map of directions or visit www.pcct.org/media/mapbts.gif.

Getting more out of your computer!

Sept 2002

VOL 20 / NUM 3

|

Free Coupon

on loack page |

The PCCT is pleased to invite members and guests to the first fall General Meeing featuring a special presentation by
PowerQuest & Access Data representatives, Gene and Linda Barlow. Flying in from Orem, Utah, Gene and Linda will
demonstrate software packages from PowerQuest - PartititionMagic, Drive Image 2002 as well as SecureClean &
WipeDrive from AccessData. (Read reviews conducted by our members on PartitionMagic & Drive Image inside.)

Gene will be offering PCCT members “Special User Group Prices,” handouts and exciting door prizes.

An expert on hard drives and operating systems, Gene will outline six ways that you may upgrade your operating system
to Windows XP. Ifyou are thinking of going to Windows XPin the future, this is a presentation you will not want to miss!

Location: 47 Glenbrook Avenue, Beth Torah Synagogue. (Dufferin & Lawrence) Back entrance. Free parking.
Time: 7:00 p.m.
See page 5 for more details.
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Leader: Frank Latchford

Here is where you can learn how to get and use the maximum from MS Windows. You will
enjoy an information-packed, entertaining evening while you learn how to use all the
Windows tools, and make Windows run more efficiently on your machine. You can
participate in the monthly training session and become an expert user in less than a year. You
will learn tips and tricks that will save you hours. You will meet many power users, see the
latest Windows products and perhaps win a valuable door prize. The BASIC WINDOWS
SIGis currently being held at the beginning of the regular WINDOWS SIG .

This group, meeting in the daytime, is a discussion group that covers a wide range of topics
relating to IBM and compatible computers. It is for novice, intermediate and advanced users.

Leader: Ron Caine

Interested in scanners, photography, digital cameras and the software to run all that? Then
this SIG is for you. We will go over all facets of manipulating pixels to give you the results
you want.

Leader: Ken Morgan

Analytical techniques, use of spreadsheets, graphical display of investment analysis all play
an important part in these meetings. Also, considerable use is made of video training tapes on
investment subjects.

InternetsS|G
Leader: Murray Dobbs

This SIG concentrates on how to access and utilize the various resources of the Internet. If
you are having difficulties using the Internet or simply wish to learn more, then this SIG is
for you. The first 15 minutes of the SIG are used to answer general communications issues.

Office

Leader:

Lloyd Lindsay

Learn how to use the Microsoft Office 2000/97, XP suite of programs: Word, Excel,
PowerPoint and Access, and Outlook. A SIG geared to helping small business make
effective use of this software (and also helpful to home users). Bring your questions.
Answers or helpful hints, useful shortcuts, etc. are also most welcome. Please note that
PCCTis currently looking for a volunteer to lead this SIG

B "2k You for

The Personal Computer Club Of Toronto (PCCT) is an independent, not-for-profit
association for people who use PC microcomputers. Our philosophy: Users helping
Users.

read.me is the newsletter of the PCCT, published 5 times a year, featuring articles by club
members and members of other user groups from around the world. Opinions expressed
are those of the writers and not necessarily of the PCCT.

All Rights Reserved. Original material may be reproduced unedited by non-profit
organizations provided that credit is given to read.me and the author, and a copy is
forwarded to the club.

Please note: Fees, dates, and specifications are subject to change without notice.
The PCCT does not assume responsibility for damages arising from the publication or non-
publication of any advertisement in this newsletter. Acceptance of advertising does not

imply endorsement by the club.

The Personal Computer Club of Toronto is also a member of the Association of Personal
Computer User Groups (APCUG)

Member of

apcug  , vemeror

Personal Computer User Groups
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Blast from

Letter to the Editor

Below is a message | have sent to my member of parliament regarding the upcoming tax on
CD-R and other media. PCCT members who are concerned about this issue should contact
their own MP and voice their objections soon, before this comes into force.

Andy Hagan, PCCT Past-President

I understand that effective January 1,2003 a levy of
as much as $1.23 per computer CD-R or CD-RW
disk will be imposed. As a computer systems
developer 1 frequently utilize CD-R and CD-RW
media for software distribution to clients and for data
backup. On reading the "Statement of Proposed
Levies..." document on the Copyright Board's web
site, I find this new levy to be most disturbing in its
design and must advise you of my strong objections to
this prostitution of the Copyright Act.

The supposed intent of this draconian measure is to
discourage illegal copying of creative works. It
instead labels all computer users as criminals.
Applying the twisted methodology of this proposed
levy to the traffic laws, we should halt all attempts to
catch speeders; instead, we should levy a speeding
fine against all car owners, on the basis that they each
possess the means to exceed the speed limit and so
will be deemed guilty of that infraction.

This levy does nothingto protect the rights of creative
artists, nor to reduce or even recognize the copying of
computer software; its obvious beneficiaries are large
multi-national music recording publishers.

I have been looking with interest at the advances in
digital photography. Now I find that the memory
modules used in digital cameras will also be subject to
this tariff cash-grab.

As my parliamentary representative, I am requesting
your action in placing the interests of law-abiding
citizens ahead of those of the greedy few and urge that
you work for the repeal of this ill-conceived
legislation. Thank you for your attention to this
matter.

Andrew Hagan
Partner, Microsystem Solutions
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ifteen years ago this month, published in the

magazine format, the president of the club was

Thomas Koschate, writing in the computerfest
edition of the newsletter. Some of the SIGs at that
time included, Artificial Intelligence, Graphics and
sound, PC Jr. Ken Frost headed up the software
library. Articles included a software review of a
relatively new Canadian accounting program called
New Views v.1.6 ata price of $895 by none other than
Lloyd Lindsay. An additional review included DS
Recover reviewed by L.D. Mellor. The software
library contained 356 disks of shareware and
freeware and General Meetings were still being held
at York Mills Collegiate.

Are you
“Write”

for us?

You can write for read.me. It’s not hard and you don’t have to be a
professional writer. All you need are some ideas, curiosity and
enthusiasm. Tried out a new piece of software lately? A game? Found an
interesting site on the web? Read an interesting book? Got a tip? Then
tell us! Got an interview? Let us know your idea! Try to keep it to 800
words or less. Word Document or ASCII text. Screen shots where space
available.

Contact the editor at:

editor@pcct.org

Click'N Burn Pro by Stomp, Inc.

Review by Stew Brennand

he people that you brought

you an easy to use labelling
system for your burned CD's have
gone to the next level and
introduced their very own burning
software, and then some!

Stomp, Inc. has packed together a
software package that can arguably
blow the lid off of the competition
with its ease of use and bundled
software. For starters, Click 'N
Burn Pro is precisely what it says.
You Click, Drag then Burn, it's that
simple! The features for the
burning software include Direct
Disc Copy for CD-ROM and
DVD-ROM. Global Image allows
you to copy a disc to an image file
that you can save locally or over a
network to work with later. Click
'N Burn can create Data CD's
quickly and easily with its support

Sound, and Veritas Simple Backup
with DLA software. Click'N
Design 3d Silver allows you to
design and print professional
looking labels and jewel case
inserts that has a wide support for
different label types and sizes.
Click'N Edit Sound allows you
record and edit music on your
computer. You can also transfer
music from records or tapes,
eliminate the hiss and gaps and
bring your old unused material
back to life. The Veritas Simple
Backup is easy to use backup
software that is as intuitive as the
rest of the software that comes in
this package.

If want to create custom music
CD's from .mp3, .wav, Windows
Media Player .wma format, your
CD collection or live audio from

Never before have I seen such a
huge amount of burning software
that is this easy to use and
understand. For $49.99 (US) you
get 5 software titles in one box. The
software takes a meagre 50mb of
space and will recognize most
recorders. Check their site to be
sure and get the latest updates if
any. The software will run on
Windows 95, 98, Me, NT, 2000
and was recently released for
Windows XP. I shouldn't forget to
mention that there are also 5 Ultra
Slim DiscSaver jewel cases that
come included.

If you want easy to use software
that will accurately test, burn, and
then verify your CDs, the money
you save in wasted CD's will
certainly outweigh the cost of the
software. If T had to say there was a
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years
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en years ago this month the club newsletter

continued in the magazine format with the

Editor being our very own Joan Latchford. At
the helm as president was Geoffrey Charles Cooper.
The president's message contained a welcoming
message back for the fall season. SIGs included,
Daytime, Database, Programming applications and
Windows (hosted by Joan Latchford and Henry
Crane). The opening article was by John Atwood of
the Richmond PC User Group, about buying just
behind the 'Leading edge' in order to get more bang
for your buck, while still getting reasonably good
performance. This year also saw the 10-year
anniversary of the PCCT shareware library.

PCCT Needs You!

Volunteer Now
PCCT has the following positions available:

Corporate Secretary & Director of Renewals: Both are seats on the
PCCT Board of Directors.

General Meeting Manger - Selected candidate will ensure the set-up of

for ISO-9660 and Microsoft Joliet
formats. You can also make audio
discs with the Audio Mastering
tools for .wav or .mp3 files with
pre-gap editing to tie your songs
together seamlessly.

There is also other software that
comes with the packaged bundle.
Software titles such as: Click'N
Design 3d Silver, Click'N Edit

your own sound card and
microphone, you can do it easily
with ClickN Burn Pro. Create
single or Multi-Session Data CD-
ROMs, mix data and music on the
same CD, create video CD's that
you have transferred from your
VHS and play them on your DVD
machine. You can even burn to 4
CD-RW drives at once!

problem with the software it would
be untrue. In a nutshell there is
nothing I found absolutely wrong
about this package. The only thing
I can think of is that you need to
install each software title on it's
own. An all-in-one installation
would have been less
cumbersome. Other then that, I say
getit, you won'tregret it!

the monthly general meeting.
Special Events Manager - Organize special events for PCCT members.

SIG Coordinator - Liaison between all SIG Leaders

Interested but not yet a PCCT member? Take advantage of the “Free”
admittance coupon on the back page and join us at the next General

meeting . Experience what PCCT can offer you!

For further details please contact the PCCT president,
Martin Moss - president@pcct.org.
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Bill C-6 = Personal Information Protection and Electronic Documents Act (PIPA), draft Privacy Legislation
Author: Daintry Springer, President, IAB Canada

In 1999, legislation was proposed in an effort to address
consumers' growing concerns with information privacy in the
online arena. The federal legislation was called Bill C-6. Despite
Bill C-6's passage into federal law in April 2000, it has not been
widely promoted. Few marketers or consumers realize, for
example, that regardless of the legislations language and
references to online-information, it applies equally to bricks and
mortar and dot-com organizations, just as it applies to both paper-
and electronic-based data.

It behooves the business community and consumers to
understand the fullest implications of the federal legislation. For
the business, the fines for misinterpreting the legislation can be in
the tens of thousands of dollars. From a consumers point of view,
we need to be conducting business in the most ethical way possible
and adherence to this legislation will go a long way toward easing
consumers minds about how personal data is being used and for
what purpose.

Late this year, the government of Canada will be reviewing the
provincial draft legislation for Ontario specifically. This legislation
is expected to become a law before the end of 2002. Once the
provincial legislation becomes a law, it will supersede the federal
law in Ontario.

Bill C-6 =PIPA

Bill C-6 is also called the Personal Information Protection and
Electronic Documents Act (PIPA). Access to the document that
outlines the law is available from http://www.privcom.gc.ca. The
full federal act is available at this site along with related materials
andresources. The purpose of PIPAis to provide Canadians with a
right of privacy with respect to personal information that is
collected, used or disclosed by an organization in the private
sector, since we are in an era in which technology increasingly
facilitates the collection and free flow of information. PIPA ensures
companies are dealing with private and personal consumer
information in a responsible and ethical manner.

Currently, the law applies to personally-identifiable information
about any individual that has been collected, used or disclosed in
the course of commercial activities such as direct marketing and
prospecting, and itincludes individuals residing outside of Canada.
PIPA does not apply to general information in the public domain,
such as telephone numbers that are published in directories, noris
information stripped of personal identifiers (e.g., a list of potential
customers identified only by a postal code) subject to the law. In
cases where information is protected by PIPA, it can be collected,
used or disclosed only with the explicit knowledge and/or consent
(often written) of the individual.

The Basics of PIPA

One of the keys of PIPAis the requirement for organizations to
obtain anindividual's consent when they collect, use or disclose the
individual's personal information. Personal information can only
be used for the purposes for which it was collected; if an
organization is going to use it for another purpose, consent must be
obtained again.

There are 10 basic principles within PIPA to which organizations
must adhere. Each of the principles defines the obligations
companies have under this law as well as the recommended best
practices for interpreting the law. The heading is followed by the
legal definition as laid out in the language of the law, and in italics is
the IAB Canada explanation for clarity.

1. Accountability
An organization is responsible for personal information under its control
and shall designate an individual or individuals who are accountable for

the organization's compliance with the following principles.

This position is usually legal counsel or a high ranking manager within the
company.

2. Identifying Purposes
The purposes for which personal information is collected shall be identified by
the organization at or before the time the information is collected.

This means that the company requesting the info must tell you how they plan
tousedt.

3. Consent
The knowledge and consent of the individual are required for the collection,
use, or disclosure of personal information, except where appropriate.

Companies must have your explicit consent to market to you or collect your
personal information.

4. Limiting Collection

The collection of personal information shall be limited to what is necessary for
the purposes identified by the organization. Information shall be collected by
fair and lawful means.

Corporations can only collect what is necessary for the specific purpose they
are requesting the info for.

5. Limiting Use, Disclose and Retention

Personal information shall not be used or disclosed for purposes other than
those for which it was collected, except with the consent of the individual or as
required by law. Personal information shall be retained only as long as
necessary for the fulfilment of those purposes.

Consumers can expect the personal information provided will be used for
exactly what the company said they'd use it for.

6. Accuracy
Personal information shall be as accurate, complete and up-to-date as is
necessary for the purposes for whichiitis to be used.

The law is saying that any personal information must be kept up to date.

7. Safeguards
Personal information shall be protected by security safeguards appropriate to
the sensitivity of the information.

The requesting company must make every effort to secure consumers
personal information.

8. Openness

An organization shall make readily available to individuals specific
information about its policies and practices relating to the management of
personal information.

Further to #7 above, the company must provide a way for consumers to view
their personal information

9. Individual Access

Upon request, an individual shall be informed of the existence, use, and
disclosure of his or her personal information and shall be given access to that
information. An individual shall be able to challenge the accuracy and
completeness of the information and have it amended as appropriate.

Further to #7 and #8 above, the company must provide a way for consumers
to update their personal information

10. Challenging Compliance

An individual shall be able to address a challenge concerning compliance
with the principles to the designated individual(s) accountable for the
organization's compliance.

Consumers who have provided personal information to a company, has the
legal right to challenge organizations compliance to the federal law.
....Continue on Pg. 5




FEAR NO MORE THY COMPUTER DISASTERS

Drive Image 2002, a review by Trevelyan Beard

havejust watched the umpteenth running

of The Bismarck in which that mighty
battleship was crippled by one puny torpedo
froma pilot flying a Swordfish biplane.
Itreminded me of computing life.

Trying to endure the terrible agony of a
major computer disaster can be avoided if
you protect yourself beforehand. I'm talking
about buying Drive Image and then
spending a little time setting it up. That half
hour can be equivalent to the puny torpedo
thatsaved the day from the Bismarck. We are
talking of spending $69.95 Canadian.

One typical disaster that is quite possible is
to be struck by a virus. You'll be pleased to
know that Drive Image can get you out of
this mess. Another common one is trying to
install a program, getting confused, trying to
uninstall it the wrong way, punching a few
wrong keys and ending up with a corrupted
system. Another common disaster is doing
something 'stupid' and inheriting an error
message or two that won't go away. Then
again, there are disasters that are not major
but so annoying you'd give anything to be
without them.

Yes, there is a 'Silver Bullet' Elizabeth, and its
name is Drive Image. Once installed, it
works its wonders by you following a few
simple procedures. You ask it to clone the C:
drive contents and place this 'image' into
another drive or partition. Nothing could be
simpler. A typical C: drive's contents might
be 1.5 GB (like mine). If high compression is
used, this will reduce to about half the size.
This is then stored in another drive and you

go on with your life

If disaster strikes, you simply restore the
cloned image and your machine is back to
square one.

Most of the time, this is all that there is to it,
but you know as well as I do that the object
that occupies space between the monitor and
the chair back (that's you) can create some
interesting disasters. At installation time,
you are directed to make two floppy disks,
one making it possible to access a badly
corrupted machine and the other to give you
access to Drive Image itself from the floppy.
Don'tever neglect to do this!

I've had many differing adventures that
Drive Image has thrived on and thanks to a
little bit of common sense and some
rudimentary knowledge of DOS, have
survived every kind of problem that 'The
Almighty' could throw my way.

The extra capabilities are worth mentioning
such as scheduling the creation of an image
(it makes sense to do this once a week,
deleting old images in the process). With
Image Explorer, you can restore individual
partitions or specific files from within
images, copy from within images, compress
partitions within images and of great
importance, split a large image into multiple
files. Drive Image 2002 will also create
partitions.

From PowerQuestat $69.95 Canadian.
www.powerquest.com

PowerQuest & AccessData

Visit the September 17, 2002
PCCT General Meeting
By Dave Hanson, PCCT Programs

oin PCCT members and guests at the Beth Torah

Synagogue, September 17th at 7:00 p.m. for presentations

by Gene Barlow who represents two fine software
companies, PowerQuest Corporation and AccessData
Corporation.

These companies publish some excellent hard drive utilities.
PowerQuest’s PartitionMagic helps to organize and protect
your data while running multiple operating systems on the same
computer. Drive Image 2002 was just announced on April 23rd
with many features, including LAN support, create and restore
drive images while running in Windows and Easy-to-use,
intuitive Windows interface. AccessData publishes hard drive
security products including SecureClean & WipeDrive.

Gene’s presentation will focus on the following topics: How to
Move to Windows XP; Backing up your Hard Drive; and
Securing your Hard Drive. Windows XP has gathered a lot of
attention the past few months. Many users are looking for ways
to move their computers to the new operating system, but aren’t
sure what is the best way for them to go. Gene Barlow is an
expert on hard drives and operating systems and will outline six
ways that you may use to get to Windows XP. He will describe
advantages and disadvantages of each approach. If you are
thinking of going to Windows XP in the future, this is a
presentation you will not want to miss.

Gene will bring handouts and exciting door prizes as well.
“Special User Group Prices” on many of these products will be
offered at the general meeting and available to take home with
you. It should be a super meeting. Bring a friend and don’t
miss it!
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...Continued from Pg. 4 (Bill C-6, a draft Privacy Legislation)

Compliance Plan

Compliance with PIPA is now mandatory across Canada.

If an organization does not have a PIPA

Congratulations!
Richard Zukowski, PCCT

At the July 16th General Meeting - Richard

compliance plan, now's the time to make it a fast-track actionable item. Early adoption of sound privacy
policies and processes will not only assist marketers and retailers in complying with this new legislation, but
will also help to strengthen consumer confidence and loyalty. Companies can contact IAB Canada at416-
762-0405 for a compliance checklist. Consumers have the option of contacting the offending company
directly or taking the matter of non-compliance to the privacy commissioner directly.

There has been lots of media attention with regard to consumer privacy and how companies are handling
this sensitive issue. Your readers would do well to update their understanding of the law around privacy.
As consumers we all have the right to challenge any company not in a position of compliance, however, IAB
Canada advises consumers to contact the company directly.

Responsible business people have an obligation to - and a desire - to protect consumer information and
handle it in a responsible, professional and legal way. Marketers in the past had a moral obligation to
protect consumer's personal data. However, since January 2001 they now have alegal obligation.

In the end, all companies with a well thought out compliance plan will inevitably share in the effort to build
greater online consumer confidence -- and that is ultimately in everyone's bestinterests.

The Internet Advertising Bureau of Canada offers a Professional Development Seminar on privacy compliance, which
includes compliance checklists, examples of PIPA-compliant privacy statements and more explanation of PIPAthan
can be given in this article.

For more information about this seminar and membership, see IAB Canada's website (www.iabcanada.com), or write
to info@iabcanada.com.

came away the big winner of a “Visor Neo”
by Handspring. Many thanks to Jim Mandala
for his wonderful presentation on the
Handspring line of products. Everyone had
a chance to win prizes by answering a few
questions about the products. Visit
www.handspring.com or contact
jmandala@handspring.com.

Advertising in read.me

* Business Card Advertising (27 x 3 1/2”)

* Special members price of $10.00 per issue

* No photos, line art only please

* Electronic files preferred

* Non-members $15.00 per issue

* Further Ad Specs ('/s, Y4, ¥ and full page)
available

* Additional charges for photos

Payment must be made to PCCT, c/o Treasurer
(Arthur Robertson). Visa, cheque or cash accepted.

For further information, contact editor@pcct.org




STOCK ANALYSIS USING www.bigcharts.com
By Philip Lightfoot, PCCT

Fundamental analysts pick stocks based on the financial condition of a
company (its fundamentals) and the economic situation. Technical analysts
pick stocks based on price charts and look for patterns and trends in the numbers.
Some fundamental analysts regard chart analysis aspointless. Since early 2000,
working with charts could have saved a lot of people a lot of grief. In this article,
technical analysis will be investigated using http://www.bigcharts.com. Start
by goingto thiswebsite.

Enter the Philip Morris ticker symbol MO and click on the button Interactive
Charting, which allows you to look at various settings of interest to the technical
analyst. Achart will be displayed. Notice the red button DRAW CHART. When all
your settings are in place, you will click on this. Notice also the grey vertical bar,
which will be used to scroll down as you choose settings. One scroll bar controls
the settings frame; the other controls the chart.

Choose the following settings from the relevant drop-down menus:

time frame: Time: 3 months, Frequency: Daily (daily price chart, for the last
three months)

compareto: leave this; used only if you wanted to compare another stock's chart
indicators: click on this, and scroll down to choose the following settings:

Moving averages: SMA (2-line) 10  (Note there was a9; changeitto 10)

SMA means Simple Moving Average - a 10-day SMA means you take the closing
prices of the last 10 days, add them, and divide by 10. The next day, you drop the
oldest price, add on the new close, and again divide by 10. The two lines that will
be plotted are the 10-day SMA and the 20-day SMA. If you switch to a weekly
chart, they become 10 and 20 week SMAs.

Upper indicators: <None> (i.e. don't change the setting)

Lowerindicator1: RSI Relative Strength Index

Lower indicator 2: momentum

Lowerindicator 3: MACD Scroll down to the bottom to chart style:

Price display: OHLC  (should be this already; it means there will be a vertical bar
on the chart showing the opening, high, low and closing prices for each day)
Chart background: Default (i.e. don't change the setting)

Chart size: medium (i.e. don't change it; there are two larger settings, large and
big, which plot the chart larger; medium allows you to see the three months
without having to scroll left to right)

Store Chart Settings: click on this; click OK, then OK again. A cookie is stored so
that the next ticker symbol you enter will create a chart with all of these settingsii.e.
no need to re-enter them. Making it your new home page will allow you to alter
settings for a given stock, then just click on the home icon and get back all the
original settings. You could also save it as a favourite.

Scroll back up (slide the grey bar) to check all the settings, and then click on
DRAW CHART On August 13, 2002 near the close, the chartlooks like this:
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Just so you have exactly the same chart on your computer, click on Time: and
change 3 months to Custom (it's the last choice) and enter the following dates in
the Custom Time Frame boxes: 5/13/02 and 8/13/02. Keep itas a daily chart.
Press function key F11 (FullScreen) to see more of the information at the same
time. Note that you can get any range of dates you wish, provided you don't go
back earlier than the data. (Choosing All Data under Time: would give you a chart
that reveals how far back data is available for the given company.)

Understanding the chart

Across the top is the ticker symbol, company name and how up-to-date the chart
is. (Information during market hours is delayed by 20 minutes. Indexes are in
real time). There are also the details of today's trading in the stock, including after-
hours. Then: News See Industry Analysts SEC Filings Market Advisers Insiders
Annual Report Profile Alerts These are all related to fundamentals. Animportant
one to click on after your technical analysis is Profile, which summarizes on one
page some very useful information to know about the company. On to the chart
itself, going from top to bottom:

Each day's black bar The highest point of the bar and lowest point of the bar
mark the highest and lowest prices of that day. The tick mark sticking out to the
left is the opening price; the one sticking out to the right is the closing price. You
can see how the stock traded on each day.

Moving averages notice the legend at the top of the chart: brown for the SMA
(10-day) and blue for the SMA (20-day); when the 10-day line (brown) breaks
above the 20-day (blue), it is a buy signal; the reverse, when the 10-day line
breaks below the 20-day, is a sell signal.As long as the 10-day line remains above
the 20-day, it suggests continuing to hold a stock you own.

RSI should be rising, and some prefer it to be currently over 50 to provide a buy
indication

Momentum indicated by vertical bars above or below the zero line. Good
momentum would be bars on the negative side getting smaller or bars on the
positive side getting larger (higher).

MACD given the settings are as suggested above, a BUY indication occurs when
the blue line breaks above the brown, a SELL indication is the blue line breaking
down below the brown. Note that the colours of the lines crossing to signal BUY
with MACD are the reverse of the colours of the crossing SMA lines when they
give aBUY signal. Do not confuse the two.

Date the name of the month marks the start of that month

For descriptions of the indicators mentioned here, and others, go to:
http://www.stockcharts.com/education/What/IndicatorAnalysis/

Analysis of Philip Morris:

In mid-June, on the price chart itself, a Moving Average analysis (SMA lines
crossing) suggested a sell. RSI had weakened severely even prior to this, and
momentum also was slowing. The MACD crossover in the first week of June also
indicated a sell. Even if you waited until the mid-June SMA lines crossed, you
would have had two full trading days to get out in the $55 area. This would have
been better than holding as the price plunged to $40 shortly thereafter.

Just past mid-July, ater the June bottom had been revisited, the MACD crossover
predicted a new rise in the stock. Momentum had improved (negative bars got
shorter), and RSI was improving, but still below 50. Even waiting for the SMA line
crossover as July ended would have allowed you to buy at the $46 area with some
assurance of the stock rising in price.

Canadian Stocks

A major plus at this site is that TSX and Venture Exchange stock symbols can be
used provided they are preceded by CA:, that is CA for Canada, followed by a
colon. Create a 3 year weekly chart of Nortel Networks by entering the symbol
CA:NT, and entering the Time Frame settings as Time: 3 years, and Frequency:
weekly. (Daily puts up too much price data.) Click on the DRAW CHART button.
Press Function Key F11 (FullScreen).

The MACD crossover indicated sell at the start of September 2000, RSI and
momentum had been dropping badly, and the 10-week SMAbroke down and was
likely headed to its ultimate bearish crossover with the 20-week SMA at mid-
October2000. Aneven better look at how technical analysis was indicating to sell
is to change the settings to Time: Custom, and to enter the From and To dates as
8/1/00 and 11/1/00. The indicators all say sellin the $120 area, and if you return to
the 3-year chart, there was no buy indication until September 2001. Do a Custom
daily chart from 9/1/01 to 2/1/02, and you see the MACD indicated a buy in late
September 2001 and a sellin late November of 2001.

Although this type of analysis is not going to give you a perfect buy or sell every
time, it can be used as a screening tool to give you a better feel for how a stock is
behaving. To add to your knowledge of technical analysis, listen to Mo Ansari
over the internet MON-THURS 6-7 PM on KFNN Radio by going to
http://www.kfnn.com/listen.asp (then click on Click Here ). When he mentions a
stock symbol, have your 3-month chart settings ready to go. Just enter the
symbol.

You should also sign up (it's free!) for Bernie Schaeffer's very informative e-mail
notices at
http://www.schaeffersresearch.com/sentiment/free_services_login.asp and
make sure only the first four e-mails are checked i.e. uncheck the Investor's
Business Daily trial.
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Partition Magic
by Jim McIntosh, PCCT

P owerQuest's Partition Magic has conquered the mental position of hard drive partition utility. When I asked someone
recently whether his hard drive was partitioned, he said no, that he didn't own Partition Magic. Microsoft makes FDisk, and
supplies it free, but it seems that only professional technicians ever use that. Partition Magic's interface is a beautiful GUI-style,
and convenient; FDisk's interface reminds you of DOS, and is intimidating. PM lets you do things which FDisk does not, and
saves youa lot oftime.

I have bought PM versions 2 to 6. The PM 6 license forbids its use on PCs with removable hard drives, and requires a DLL
accessing the Internet to run, but I mentioned to PowerQuest's technical support that I have only one PC, and received
permission to use PM on my PC, in violation of the written license. Version 7 has been on the market for months. I am describing
the interfaces for 5 and 6 below.

Partition Magic S:

Until version 3, the full power of PM was obvious. With version 4 and later, it hides the dangerous operations in the pull-down
menus.

The 'safe' operations are accessible through pretty pictures.

The bottom half of the screen is taken up with giant 'icons', each of which becomes coloured when the cursor moves over it:
- Create new partition

- Resize partitions

- Redistribute free space

- Merge partitions

- (initially blank, until you have specified an operation to be executed)

- Exit

The top half of the screen shows the partitions in the currently-selected drive; to select a different drive, use the pull-down menu,
leftmost column.

The top half of the screen is subdivided.

The upper part is a picture of the partitions, left-to-right, roughly proportional to the allocated size. Within the block for a
particular partition, are displayed the logical drive letter, the volume label, the allocated size, the FAT/FAT32/(etc.) type, the
used quantity (in pale yellow), and the unused (in white).

The lower part displays the same information in a table form:

- 'Partition’, indicating primary vs. extended vs. logical partition, the logical drive letter, and the partition label

- 'Type', (also indicating primary vs. extended), indicating the FAT / FAT32 / NTFS / HPFS / Linux Ext2 / Linux Swap /
Extended, with a colour-coded square indicating the same information

- 'Size MB', indicating the total size in MB

- 'Used MB', indicating the used size in MB

- 'Unused MB', indicating the unused size in MB

- 'Status', indicating bootable ('Active') vs. ordinary ('None')

- 'Pri/Log', indicating primary (including extended) vs. logical

Partition Magic 6:
Aswith4 and 5, it hides the dangerous operations in the pull-down menus.

In 6, the vertical size of the bottom part is now less than half, and the giant 'icons' at the bottom half of the screen also include
'Copy partition' to the right of '"Merge partitions'.

The top part (now larger than half) of the screen has a different layout from 5.

On the left, initially nearly a third (resizable), is a 'tree' structure, like Windows' Explorer's drive/file 'tree' structure. Each basic
component here is a partition, rather than a file.

The right part of the top part of the screen is subdivided, as with 5. The two parts are resizable.

On the upper part is a picture of the partitions, left-to-right, roughly proportional to the allocated size, but on my system, [ have 2
hard drives, and both are shown graphically at once. On 5, only one drive's partitions was shown at a time. As with 5, within the
block for a particular partition, are displayed the logical drive letter, the volume label, the allocated size, the FAT/FAT32/(etc.)
type, the used quantity (in pale yellow), and the unused (in white).

The lower part displays the same information in a table form, as in 5, but, due to space being allotted to the 'tree’ structure on the
left, the table requires scrolling left to right, and due to space being allotted to the secondary hard drive, the table requires
scrolling up and down.

*Inkjet and Laser
Printer Refills -- Save 80%
*Digital Cameras
*CD Care & Repair Kits

Special low prices for User Group members

416-232-0584
www.universal-ink.net
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EDUCATION COORDINATOR
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2300 Yonge Street

Suite 500, Box 2350
Toronto, Ontario M4P 1E4
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ssisson@ica-ad.com
www.ica-ad.com
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PCCT Annual Picnic 2002
By Murray Dobbs, PCCT

The annual barbeque was a great event this
year. The weather was perfect -- sunny and
warm with a refreshing breeze from the
Humber River. We sat very comfortably ina
circle of lawn chairs under the shade of a
huge tree.

The coals on the grill were used throughout
the day by the wannabe chefs. Hamburgers,
hot dogs and sausages were the most popular
items on the menu. No one ambled home

hungry.

Since nobody wished to leave the shade, we
did not have a three-legged race nor a
Frisbee tossing event. We did not make the
short trek to view the house built on a 30
degree slope. And not one person went
skinny dipping this year. (A member of the
Investment SIG did however, moon a few
rollerbladers).

We chose the more leisurely pastime of
talking with our friends. The conversation
covered many topics --- from A to Z. We
solved the problems of world peace and
hunger but we could not explain why
Windows still freezes in the middle of an
important assignment. Robin and Gaye tied
in the moose-calling contest. And George
showed us a new way to make a happy face
by eating a hot dog sideways.

I hope to see you next year at PCCT Picnic
2003.

Murray

PCCT INFOLINE

(416) 633-6971

PCCT WEBSITE

Http:/ /www.pcct.org

We are looking for help with marketing and
promoting the club. Things like:

o help with radio service announcements
o help with corporate sponsorship
o newsletter distribution

o television, print and web coverage

Ifyou have experience, knowledge, an interest and a
little bit of time please contact your Board of
Directors.
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Send to

of Toronto

Membership Director
4936 Yonge Street, Suite 883 Signature :
Toronto, Ontario M2N 6S3
Annual Family Membership Fees:

The Personal Computer Club

$ 65.00 (per Master Member

Residence)
FAXNoice (416) 633 - 6971

& Immediate Family at Same

First name: Last name:
Street : Apt #:
City : Prov.:
Country : Res. Ph: (
Bus. Ph: ( ) FAX:(__)__
Profession : Company:
Date:
g |IWANTMOREINFO:q ByPhone Q By Mail
d Cheque enclosed: Amount : $ OR g VISA
q VISA number: Expiry Date: ___ /|

When:

Save $ 5.00

47 Glenbrook Avenue
Back Entrance, Free Parking

(see calendar below)

with this coupon at all PCCT events, 1 time only

Where: The Beth Torah Synagogue

3rd Tuesday of the month

One person, one month

2€E€T EVENT CALENDAR

Tuesday | Wednesday | Thursday | Friday
) 4] Investment 3 3
Windows SIG SIG
BTS 7:00 PM Brs 7:00 pm |  PCCT Brd Mg
_ 1 Digital 12 18
Daytime SIG Imaging SIG
St.A 1:00 PM BTS 7:30 PM
17 General I 10 20
Meeting
BTS 7:00pm
24 25 26 27 ran 2002
Daytime SIG Internet SIG Computer Fest
St.A 1:00 PM BTS 7:00 PM Sept 27-29
Windows SIG & ’"ng‘t;me"t ® &
BTS 7:00 PM BTS 7:00 PM PCCT Brd Mtg
9 Digital 10 44
Daytime SIG Imaging SIG
St.A 1:00 PM BTS 7:30 PM
General
g i 18
ﬂ@ Meeting ® MS Office SIG
BTS 7:00pm BTS 7:00 PM
22 2 2
Daytime SIG z38 Internet SIG =
St.A 1:00 PM BTS 7:00 PM
29 =310

PCCT Family
Membership Benefits

With your family membership you get:

11 Free entrance to club meetings including
the General Meeting and the Special
Interest Groups (SIG’s) that meet
throughout the month.

91 Entrance to the monthly General Meeting
doorprize draws

91 Demonstrations and presentations by
leading software, hardware and computer
columnists at the general meetings.

91 Special deals on Internet service,
software and hardware;

91 Expert help from knowledgeable
computer users.

Reminder that the September 17th
General Meeting and all subsequent
meetings will be held at the Beth Tora
Synagogue. 47 Glenbrook Avenue.

Summer vacation has kept everyone
busy! Remember to tune into
www.pcct.org later this month to find
out who our exciting October speaker
will be.

November 18th’s General Meeting will
feature a presentation on 01
Communicate by SeanKing.

Beth Tora Synagogue

47 Glenbrook Avenue
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